Event Management

This course is designed to broaden students’ understanding of Event Management; to help them appreciate the role of Event Management in the   communications process; and to provide them with practical applications of effective Event Management.

Course Content:

1. Introduction 

2. Event Concepts and Feasibility

3. Management and Planning 

4. Marketing an Event

5. Financial Implications of Events

6. Event Logistics

7. Event Risk Management 

8. Event evaluation 

Teaching and Learning Methods:

Two hours of class per week

Reading List:

Bowdin, Allen, O’Toole, Harris, McDonnell; Events Management; 2nd Edition; Elsevier 2002

Allen, O’Toole, Harris and McDonnell; Festival & Special Event Management; Wiley; 4th. Edition 2008.

