Management

This course is designed to provide students with an understanding of management theory and to put current practices in the context of historical development. It is further intended to show the importance of culture in management practice

Course Content:

1. Managerial Environments.

2. Managerial Functions 

3. The Controlling Function 

4. Internal Communication 

5. Organizational Theory

6. Leadership

7. Corporate Culture 

8. Strategic Management

9. Leading Management writers

Teaching and Learning Methods:

Two hours of class per week
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