Marketing Communications

.

This course is designed to provide students with the necessary knowledge and skills to be able to manage the various elements of the communications mix; and to provide them with a deeper understanding of the complexity of marketing communications in a foreign environment.

Course Outline: 

1. Communications Planning 

2. Promotions mix

3. Advertising 

4. Packaging & Branding 

5. Sales Promotion 

6. PR / Publicity 

7. Internet / Online / Technology

8. Viral Marketing

9. Direct Marketing 

Teaching and Learning Methods:

Three hours of class per week  

Reading:

Smith, Berry and Pulford; Strategic Marketing Communications (New ways to build and integrate communications); Kogan Page, 1997

Chris Fill; Marketing Communications (Frameworks, Theories and applications); Prentice Hall, 1995

