Media and Society

This course will provide students with an overview of the development of the mass media in Ireland and globally and its impact on society. In addition, the course will discuss the media case study of Irish Cinema from an historical and contemporary perspective and how Irish Cinema relates to Irish society.

Course Content: 

1. Course Overview and Introduction. Why study the Media?

2. Understanding the Media: Theories and Models 

3. Irish and Global Media History

4. Media Structure: How the Media Operate and are Regulated

5. Public Service Broadcasting versus Commercial Broadcasting

6. Opening up the Media:  e-Inclusion and Community Broadcasting

7. Media Influence: How the Media influence individuals, society and culture

8. Globalisation and the Media: New Structures and Globalisation of Culture

9. Media Production and Representations: How Different Groups are represented in the Media

10. Media Audiences: How Audiences make sense of the Media

11. Focus on Ireland: Irish Cinema 1: A history of cinema in Ireland

12. Focus on Ireland: Irish Cinema 2: Contemporary Irish cinema

Teaching and Learning Methods:

Three hours of class per week
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