Tourism Marketing

This course is designed to give students a greater understanding of services marketing, particularly Tourism; to deepen their knowledge of the commercial & practical aspects of tourism; to give them an in-depth understanding of the relationship between Ireland and tourism.

Course Content:

1. Profile of the Tourism Industry in Ireland

2. Tourism Services

3. Market Segmentation and the Marketing Environment

4. Marketing Planning

5. Extended Marketing Mix

6. Marketing Mix in Travel & Tourism 

7. Tourism Trends & Impacts for Marketers

8. Case studies

Teaching and Learning Methods:

Three hours of class per week

Reading List:

J. Christopher Holloway, Marketing for Tourism 4th Edition 2004 FT/Prentice

Hall

Metha Glenn, The Welcome Business Tourism and Travel in Ireland (2007) Gill & Macmillan Dublin 

